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	KEY ACTIVITIES: 	
Description of key activities (fidelity steps) that will be completed to fully implement the strategy
	GRANT YEAR

	PERSON(S) RESPONSIBLE FOR IMPLEMENTING ACTIVITY
	KEY PARTNERS:  
Partners you will work with to carry out each activity

	1. 
	Consider what efforts will be made to modify alcohol and tobacco advertisements (e.g. policies restricting where advertisements can be posted)
	
	
	

	2. 
	Establish the timelines (e.g., timepoints for critical steps, frequency and timing of messages) and roles for modifying alcohol and tobacco advertising.
	
	
	

	3. 
	Take inventory of current alcohol and tobacco advertisements (television ads, newspaper ads, billboards, etc.)
	
	
	

	4. 
	Take inventory of alcohol and tobacco sponsored events. 
	
	
	

	5. 
	Take inventory of the audience of current alcohol and tobacco advertisements. 
	
	
	

	6. 
	[bookmark: _GoBack]Develop clear and concise talking points about modifying alcohol and tobacco advertising. These talking points should 1) describe the issue at hand, 2) describe what you want to change and what to do to change the issue, 3) understand who can make the change and 4) use local statistics and data to tell the story when available.
	
	
	

	7. 
	Meet with elected and other public officials to provide information or technical assistance concerning evidence of effectiveness of modifying alcohol and tobacco advertisement.
	
	
	

	8. 
	Broadly share balanced, objective information across large groups of interested parties (e.g. parents, private sector, other non-governmental organizations, state/local policy makers, general public) to highlight evidence-based modifications to alcohol and tobacco advertisement approaches to improve public health.  Include examples of best practice and success stories from other municipalities when possible.
	
	
	

	9. 
	Develop press release highlighting the issue and possible modifications to alcohol and tobacco advertising (based on analysis and balanced summary described above).
	
	
	

	10. 
	Send press release to local media including print (newspaper) and electronic (television, radio, etc.).  
	
	
	

	11. 
	Identify an approach to monitor and track efforts related to modifying alcohol and tobacco advertising.
	
	
	



Resources:

American Public Health Association, “Advertising and Promotion of Alcohol and Tobacco Products to Youth,”: https://www.apha.org/policies-and-advocacy/public-health-policy-statements/policy-database/2014/07/29/10/58/advertising-and-promotion-of-alcohol-and-tobacco-products-to-youth 

Center for the Study of Law and Enforcement Policy & Pacific Institute for Research and Evaluation, “Model Statutory Language Restricting Alcohol Advertising and Alcohol Sponsorship in State Publications and on Property Owned, Leased, or Operated by the State,”: http://www.camy.org/_docs/research-to-practice/promotion/legal-resources/Commercial_Speech_Stats.pdf 
	
Alcohol Policy Resource Center Fast Facts, “Alcohol Advertising Restrictions,”: https://www.prevention.org/Resources/88f3272d-d385-4030-839a-20738038a3b0/APCAlcoholAdvertisingRestrictions.pdf 

Center on Alcohol Marketing and Youth, Johns Hopkins University, “State Laws to Reduce the Impact of Alcohol Marketing on Youth: Current Status and Model Policies,”: http://www.camy.org/_docs/research-to-practice/promotion/legal-resources/state-ad-laws/CAMY_State_Alcohol_Ads_Report_2012.pdf 

The Center on Alcohol Marketing and Youth, “State Alcohol Advertising Laws: Current Status and Model Policies,”: https://www.pewtrusts.org/~/media/legacy/uploadedfiles/wwwpewtrustsorg/reports/alcohol_marketingand_youth/hhscamystatereportpdf.pdf 

CounterTobacco.Org, “Restricting Tobacco Advertising,”: https://countertobacco.org/policy/restricting-tobacco-advertising-and-promotions/ 

Campaign for Tobacco-Free Kids, “The Toll of Tobacco in Alabama,”: https://www.tobaccofreekids.org/problem/toll-us/alabama 

Alabama Alcoholic Beverage Control Board Administrative Code, “Chapter 20-X-7 Advertising Provisions,”: http://www.alabamaadministrativecode.state.al.us/docs/abc/20-X-7.pdf

Alabama Alcoholic Beverage Control Board Administrative Code, “Licensing & Compliance,”: http://alabcboard.gov/licensing-compliance 

Alabama Department of Public Health Tobacco Prevention and Control, “2012 Alabama Youth Tobacco Survey,”: http://alabamapublichealth.gov/TOBACCO/assets/AlabamaYTS2012.pdf 
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